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Film Education aimed at children aimed and families

By its very nature the provision for children and families falls outside the remit of formal education and beyond a national strategy. This whole area of film education is currently both under-researched and under-reported even within the survey we carried out. Building on previous reports on education aimed at families, this report concurs with the findings of the Commission by the Universidad Autonoma de Barcelona in the second half of 2007 "Current trends and approaches to media literacy in Europe" which reported low or very low levels of participation of families in media literacy opportunities. In that survey, Austria, Finland, Hungary, Spain and UK all reported low levels of participation. In France, Germany, Ireland and Portugal the report was of slightly higher participation of families in a wide repertoire of media literacy events and opportunities, with Italy reporting the highest involvement.

In 2009-2011 the EC commissioned a major piece of research from the London School of Economics in England to explore how families in Europe were using and interacting with media. The report produced (http://www.familyplatform.eu ) makes mention of film viewing as an activity children and families are engaged in alongside an array of other media uses. Thus research into children’s media use is focused primarily on home-technologies and the impact of home technologies on families. The recommendations from this report argue for greater convergence of ideas between Family Studies and Media/Film Studies.

Our research here explores family education opportunities in film education only rather than media literacy more widely. The lack of research and reporting of this activity is further compounded through a lack of any nationally collected statistics on how many families are reached through activity and what impact any of that activity has on learning. All respondents who gave us any detail about activity in their countries also universally ticked the boxes that told there was no obligation to measure learning from activities aimed at family audiences and consequently it is not possible here to report either reach, or impact.

In Phase 1 of this survey the site of film education opportunities for families and children was situated predominantly within the remits of the national cultural bodies/centres of each nation and family education opportunities were reported under four key headings:

1) In online provision; 

2) publishing; 
3) cinema programming or special screenings; 
4) and we further extrapolated that the other means in which film education for families might take place is through festivals or specially convened events. 

An issue with assessing the reach to family audiences is that for very young children it is probable that they will attend events as chaperoned by parents/carers and thus there may be some implied opportunities to experience screenings together or to take part in a production workshop together. However, where festivals have been presented elsewhere in this report, they show the intentions of the learning experiences/outcomes for young people participants rather than for families more broadly. All the information provided by respondents in the survey indicates a similar provision for family audiences, which is supplied in terms of activity, but not measured by either access or impact. The rationale for family activity exists within the broader remit of the cultural body to work in/across communities including schools and in informal settings which may include families. But as was registered by one respondent from England, the conditions of finance may stipulate a requirement to generate educational activity across a wide range of audiences including families but this is very easily achieved through making some of the activity address children and young people, that in itself may be viewed as “educational”, but this may not stand up to a wider definition of education being applied to the activities. enough to satisfy any conditions of funding.

A combination of survey respondents and desk research showed:

The Austrian Film Museum describes its main educational mission as putting the cinema event at the heart of its education programme and has an expectation to draw in audiences from the formal/informal sector as well as across the community. It does not report any more explicit activity than this.

In Denmark, the Danish Film Institute houses a movie-making facility, Film X, with two green screen studios and animation studios, a recording studio and more. Families are invited to attend on the weekend to use this space to create films. This facility is used in other formal educational contexts from creating narrative films with kindergarten children through to productions with children of secondary school age.

The Hungarian National Cultural Fund finances both in-school and out-of-hours learning and the respondent stated that some cinema programming would be aimed at the family audience but no statistics were collected on how many families should or were reached, or what impact the programme had.

In Italy, there was no indication in the survey of activity for children and familes but film festivals with activities for children and young people are common in Italy and film festivals in community settings also have history and place in Italy (see case studies, see festivals).. 

In Germany, Vision Kino provides both online activities and publishing aimed at children and families e.g. they produce a booklet for parents entitled “With the family to the movies” which supports mothers and fathers, grandparents and educators to ensure that they experience the cinema together. The publication answers questions that arise from movie watching and advises on how to select films. In addition to the publications, VisionKino also provides parents with monthly bulletins of film-tips and there is an online portal with film information. 

In Greece, the respondent from the Hellenic Audiovisual Insitute (IOM), as well as activity from the Greek Film Archive shows some activitiy aimed at family audiences predominantly in the area of screenings.. 

Cinekid in the Netherlands provides activities that serve children, the schools programme, families and the industry. One of its main activities is the Cinekid Film, Television and New Media Festival for youth from 4 to 14 years (Amsterdam), preceded by a series of school performances (Amsterdam). A satellite program in the Netherlands: Cinekid On Location (30 cities, 15 days).  Parents attend with children through a series of screenings often preceded by introductory talks, question and answer sessions. The Festival provides many activities but as reported to us, education is a loose term with the main outcomes focused on knowledge, expertise transfer, product development and education amongst adult deliverers as a key aim.

In addition to a monthly screening aimed at families, the Irish Film Institute also runs an annual Family Festival. In July 2012 the festival screened films from around the world to young film fans. It offered a chance to see these great stories of different lives in other places and, in association with the Dublin City of Science*, the festival offered opportunities to explore the Science and Technology of film music, animation and digital technology too. http://www.ifi.ie/wp-content/uploads/ifi_family_day_2012_fa.pdf is the programme which shows the combination of screenings and interactive workshops. 

At the Pula Film Festival in Croatia, there is a section of the festival reserved for children and families providing screenings and some film-making workshops. However, this is largely marketed as a community or entertainment event and not an education event. 

In Spain, My First Festival – El Meu Primer Festival, has a special section for families enabling them to be with their children (from 2+) to live their first cinema experience. The festival also features family workshops. http://www.elmeuprimerfestival.com
One of the key mission statements of the British Film Institute is to grow the next generation of filmmakers and audiences. To this end there is a family education programme within the broader education programme that combines activity through screenings, special events and projects. Monthly screenings take place often with accompanying workshops. There is no obligation to record attendance or impact but research showed that the monthly workshops regularly attract approximately 70 participants. For August 2012, the monthly screening was The Pirates! In an Adventure with Scientists!(Dir Peter Lord, 2011), a dastardly seafaring adventure from Aardman Animations on Sun 5 Aug preceded by a Pirates Workshop with an opportunity for families to create their very own pirate character using claymation animation techniques.

Some of the more sustained film-making project work achieved in the UK has been with children educated at home where families have looked to be involved in a longer-term project outside of the home and involving their children with a network of other children, e.g. NAME OF PROJECT (more to add here)

In terms of project work, the Grundtvig Funded Partnership Project 2010-12 was convened by a Lithuanian partner keen to work across Europe with others, including the British Film Institute to share good practice in community film-making events. The project had partners from Greece, Czech Republic (Turkey), Finland, Lithuania France and the UK. The goals were to convene  family education film-making activities in community settings, This project is about working with and learning from partners. Interesting feature of Grundtvig funding is the emphasis on soft outcomes, e.g. community cohesion. The project had a number of stages, the first stages of which was about learning from partners and the BFI Families Education Officer took a lead role in disseminating approaches to watching films and analysing films. These techniques were then used to establish local projects with families in each of the partner country settings where short film making projects were undertaken with families. The outcomes were then screened to each other and families discussed what the films revealed about each country context and what it means to be living in that area of the EU.  They made films and these were posted, viewed and discussed. In spite of the extraordinary will of the project organisers, there were still significant difficulties in recruiting and retaining families in the project for the duration and consequently the main goals reported are of soft outcomes. 

Cultural Institutions and family education programmes

Within the survey some respondents indicated that national/regional agencies responsible for promoting film manage programmes aimed at families. The survey asked how this manifested: online, through publishing, cinema programming or other activity. The most common answer to this was through cinema programming.
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Industry involvement in family education in cinemas to grow audiences
Promotion of family activities to meet social imperatives such as cohesion.

Cultural Institutions and community education initiatives 

Family education opportunities to promote film heritage

The EC commissioned a study of film heritage in 2007 and outcomes of the study strongly urged that the Film Heritage Institutions across the EU both take steps to preserve cinema and provide access to their collections. Since 2005, the EU has urged to promote the use of film heritage in education … at all levels. 

Industry involvement in family education in cinemas to grow audiences

Promotion of family activities to meet social imperatives such as cohesion.

EC actions of media literacy have funded projects to, among other objectives, “stimulate the use of media in order to improve participation in social and community life.” 

In the UK the website Family education.com has developed a strand on entertainment, which recommends films and offers support/advice about issues parents may be concerned about e.g. regarding screen violence. It is an advisory forum not an interactive one, although there is a blog. http://www.familyeducation.com 
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